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ABSTRACT

With the recent changes in society and the introduction of new technologies, the usage patterns of parks have
become diverse, leading to increased complexity in park management. As a result, there is a growing demand
for flexible and diverse park management that can adapt to these new requirements. However, there is
inadequate discussion on these new demands and whether urban park management policies can respond.
Therefore, empirical research on how park wsage patterns are evolving is critical. To address this, blog data, in which
individuals share their experiences, was used to examine the spatial consumption patterns through sermantic network and topic
analysis, This study also explored whether these spatial consumption patterns exhibit experiential consurmption characteristics
according to the experience economy theory. The results showed that consumption behaviors, such as renting picnic sets and
having food and drinks delivered, were prominent and that emotional experiences were pursued. Furthermore, these findings
were corsistent with the experiential consumption characteristics of the experience economy theory. This suggests that park
planning and maintenance methods need to become more flexible and diverse in response to the changing demands for park
usage.

Keywords: Text Mining, Topic Modeling, Urban Park Planning and Management, Behavior Analysis, Space
Consumption
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Table 1. Top 30 key words
Ranking Frequency TF-IDF-degree Network-degree Centrality
1 Ttukseom Hangang Park | 6,589 Order 233 | Tiukseom Hangang Park | 517 | Ttukseom Hangang Park 0.8
2 Hangang Park 4,687 Beer 233 Hangang Park 440 Hangang Park 0.7
3 Shade 2479 Ambience 232 Photo 220 Photo 04
4 Photo 2,285 Rent 230 Shade 166 Shade 0.3
5 Friend 1,259 Family 222 Snow sled/skating rink 153 Snow sled/skating rink 0.2
6 Snow sled/skating rink 1,250 Laid back 221 Cafe 135 Cafe 0.2
7 Cafe 1,148 Date 215 Friend 14 Friend 0.2
8 Picnic 1,100 Coffee 212 Ramen 108 Ramen 0.2
9 Ramen 1,089 Visit 212 Famous restaurant 9 Famous restaurant 0.2
10 Bike 903 Famous restaurant | 211 Experience 90 Experience 0.2
" Rent 852 Street 209 Picnic 88 Picnic 0.2
12 Mat 758 Food 204 Bike 86 Bike 0.2
13 Chicken 747 Riverside 201 Chicken 81 Chicken 0.2
14 Parking lot 715 Parking lot 195 Coffee 80 Trip 0.2
15 Looper 646 Landscape 190 Looper 72 Mat 0.2
16 Children 642 Outing 190 Konkuk University 72 Rent 0.2
17 Jacaranda 627 Love 190 Trip 70 Order 0.2
18 Sky 580 Delivery 189 Mat 68 Stroll 0.2
19 Every day 573 Subway 186 Rent 65 Date 0.2
20 Famous restaurant 567 Table 184 Order 65 Coffee 0.1
21 Stroll 558 Story 184 Stroll 64 Looper 0.1
22 Experience 543 Nightscape 182 Children 63 Konkuk University 0.1
23 Date 535 Flower 175 Parking lot 61 Children 0.1
24 Trip 520 Reservation 172 Event 55 Parking lot 0.1
25 Sense 520 Healing 172 Date 54 Event 0.1
26 Delivery 513 Menu 156 Jacaranda 52 Jacaranda 0.1
27 Coffee 489 Memory 155 Marathon 52 Marathon 0.1
28 Konkuk University 463 Konkuk University 154 Trash 51 Trash 0.1
29 Couple 458 Free 153 Reservation 49 Reservation 0.1
30 Order 454 Sunset 152 Set 49 Set 0.1

R
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Figure 3. Word network (Window size: 3, link frequency: 4) of top 5% keywords
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Figure 5. Results of LDA topic analysis
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Figure 13. Characteristics of experiential space consumption
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